Print Publicity

I. Brochure & Leaflet
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advertising and marketing
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Novell Teaming Brochure

Teaming
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Client
Novell
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Novell Teaming
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iR{ERER TR — Novell Teaming ' HERABREBERAZEZTRNEA -

Category
Information Technology

Campaign Title
Novell Teaming Solution

o 18 8" {Cemesoa: Foloey) EEERGOH

Project nature
Product Brochure i
Agency's Roles

Creative Development
Artwork Production
lllustration of Diagrams
Printing Production
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advertising and marketing

Cisco Retail Expo Brochure

Client

_ stran)e ] Floor Plan & Contents
Cisco

CISCO. CISCO.

As retaders look for more customers, increased sales and improvements in
employea productivity, they are faced wilh a number of challenges, !‘: TV

Category

Cansumers are relying on virtual communities 1o share the retal experiences and : : L Vitdeo (
receive :m n;‘ goods and services, Consumer bahavior is W and Cisco's Social Networking & | 3
: rraditonal methods of reaching consumers, arusing 1heir interest and generating Training Signage, Traini >
Information Technology o e i i Brosdcast Certer
Faced with these challenges, retailers are looking for new and Innovative ways of | - | o - o v |
expanding their market coverage, Cisco's Virtual Expart P2
= i _ Remote Basuty J'l_.‘.]'u-ur..:_'.rf - ¢ .
Campaign Title Cisco presents = [ Gacos Corcin
igs ~ : . ® ,
- Borderless Retailing | SmdaDiamiad -
Solution Brochure for s T o et A oo B s o e (Quibound Call Agent g
less Retailing which is all about thinking beyond the store and the mall and reach=
Retail Expo ing out to consumers city=wide with a wholly new, differentiated retail experience.
Cisco has the solutions to enable retallers W transform the retall experience, a

smart and city-wide retail axperience that begins in the city, continues in the mall
and takes them through the mall and into the store.

Cisco has a range of solutions that will benefit businesses not only in the retall
sector but in a range of different industnes,

Project nature
Product Brochure

Spaak with Cisco, the innovative

sojution experts, Let us ] Banes
demonstrate how Cisco S "':_:____;__:_____f = ) ““a.h
v (A alrals, IS 77
experience for you CISCO [Enscn‘s Mubli=function
| and _ [ Interactive Video Wall
Agency's Roles yor cusmr, __ J
Cisco's In=-Mall
= 8 i Queue M&nugi:_murrt
Siscos Cus 1 ith Push Notification
Creative Development P win Pa |
Artwork Production

lllustration of Diagrams
Printing Production
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Linking Customers across All Retail Resources

Ciscos Virtual Expert: b sigipusparghiipooto o
Remote Beauty Advisor o e malhrwn s range o package g, i e th sme
for me here yestercday, | bought a tennis racquet and in no tme | had

! ! s bargain offers for tennis balls, accessories and belleve it or not, tennis
Connecting Customers with Experts in High-definition lessans.”

"Tjust wanted o know about this pattern, is it @ traditional one and if o from where?" asked What Cisco technology has accomplished is to integrate the existing IP
Jans, On the high-definition screen came a youthful looking woman dressed in differently phone with Customer Relationship Management (CRM) to increase the
colored but eimiarly pattemed spparel, the awarded fashion designer smiled: "Rs Indone- productivity of froniline staff. Personalzed cross selling hits target
gian and yes, I's traditional, from Sumatra,” "So Ifs resdy-to-wear?" | asied. s the tubular customaers with high accuracy to reduce unnecessary calls
type. just skp into it, and pull It up 1o the waist or underarm, for either a skirt or the sirapless

loak. Cinch the sarong tightly around the body, and roll down the top 1o secure.” So, t's Bullding Long-lasting Customer Relationships with Cisco
worn B that. ¥ Telephony Applications

That's Cisco sarvice for eall Cisco Virtual Expert creates innovative customar axperiences The key 1o building long-lasting buyar-seller relationships is 1o continu-

by connocting customers with product axperis or other specialists anywhaere in the wodd ously presoni the cusiomer with tallored services, offers, merchandise

using high-dafinition TelaPresance tachnology. and bundles, which meet regquirements at exactly the right tima. In this
sanso Cisco's P elaphony appbcation allows the seller to be always
thinking of 'whats naxt? for the customer. By achieving loyalty, Ciscos
technology s positively transforming the retail industry, What's more,
this P tslephony spplication works with axisting IP telephony infrastruc-

Store employees cannot be experts in avery product. Cisco's Virtual Expert erables tures, minimizing the seller’s initial setup cost while maximizing its

retedors 1o instantly connect customers with an expert that knows better than anybody productivity.

okeo, in avery store and at any time in high~dafinition, real time TelePresence. This helps

ditferantiate & retaler’s brand and build customer lyalty through personalized consulta- Powerad by Cisco's Distributed Outbound Call Agent is just one of its vast collection

tive soling and high service lovels. of IP telephony applcations that helps increess customer satisfection

‘ # meca Lecenn | and make the front line staff more productive.

5 6

Enhancing Your Services and Differentiating Your Brand
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advertising and marketing

Client
Ciscol PCCW "’ Pocw disco
Category

Information Technology

Campaign Title
Unified Communications
Sales Promotion

Project nature
Brochure, Print Ad & e-DM

Tasks

To produce brochure,
e-DM and Print Ad as

a sales aid for Cisco and
their partners
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Cisco Unified Communications Sales Promotion
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Agency's Roles ¢ rrsimete :

. Creative Development for ——wmsl TP i TR o esuinens
the campalgn !..-1’:1 e L & =...'.: | “-::; el e aom :_F."- = :iﬁ‘iﬂ;;::;:;t:;;?-;
Themeline and Copywriting ‘i.m!jgéﬁ:.ﬂﬂﬁﬂﬁ.f.,npaa':,-,u £ S 2 EREETOCREEA TS PNEERSE 'im‘:lmdwnlﬂjp.

. Artwork & Retouching -

. Casting and Photo Shooting _

. . Sales Brochure L BT

. Fulfillment Services SEREE 1888 e

EAREE - -SEREN

. Arrangement of Hong Kong A

Post Office Circular Service C Agency worked with Post

Office to select buildings
on different districts to
reach on-target SMB
Companies effectively.

e Post Office Circular
Service hired for this
project.

\

WWW.CISCOSMB.comRKIswiIm.Btm]

| Back Cover >
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advertising and marketing

Client
MPFA

Category
Government

Campaign Title
MPFA Investment Education

Program

Project nature
Booklet, Leaflet, CDROM,

Print Ad & Website, Program
lcon design

Tasks
To develop whole set of

Educational materials to
communicate the critical
MPFA messages to HK's
working population.

Agency's Roles
. Creative Development for

the campalgn
. lllustrations
. Artwork & Retouching
. CDROM Programming
. Website Production
. Photo Shooting
. Fulfillment Services
. Web Programming

MPFA Investment Education Program
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TRIFINITY

advertising and marketing

Client
MPFA

Category
Government

Campaign Title
MPFA Investment Education

Program

Project nature
Booklet, Leaflet, CDROM,

Print Ad & Website, Program
lcon design

Tasks
To develop whole set of

Educational materials to
communicate the critical
MPFA messages to HK's
working population.

Agency's Roles
. Creative Development for

the campalgn
. lllustrations
. Artwork & Retouching
. CDROM Programming
. Website Production
. Photo Shooting
. Fulfillment Services
. Web Programming

MPFA Investment Education Program
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TRIFINITY

advertising and marketing

MPFA Primary School Program

| Inside Page Design )

Client G S V
MPFA s I]j‘ = e ol
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Category
Government

Campaign Title
MPFA Primary School

Program 2008-09

*
o o

Project nature
Story, Booklet & Game

Development

Tasks
To create an attractive

story with graphics to

educate primary students
about the concept of "money"”,
the attitudes of "saving” and
"spending”.

Book Cover Design

Agency's Roles
. Story and Copywriting

. Creative Development for
the program

. Graphic lllustration

. Game development

. Fulfillment Services

( Game Broad /“'
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advertising and marketing

O——X@@ O KMB "Nathan Road"” Shopping and Sightseeing Guide

Client
KMB

Category
Public Utility - Transportation

Campaign Title
KMB Nathan Road Shopping

and Sightseeing Guide

Project nature
Leaflet

Tasks
To produce a tourist guide

for KMB routes along
Nathan Road includes
Shopping & Attractions
Information

Agency's Roles
. Information Consolidation

and Verification
. lllustration of the Maps
. Artwork & Printing
Production

(Watercolor IIIustration)




Print Publicity

I1. Print Advertisement
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B s Cisco Unified Communications Thematic Campaign 2009 - Enterprise Ad

Client
Cisco

Category
Information Technology

e
CL AR FE S e A
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Campaign Title
Cisco Unified Communication

Thematic Campign 2009

-
‘
&
o
)
i |
a

Project nature B aprahectans L
Above-the-line Print Ad and ' GIF M MR B
Ve et
Tasks AL R 1) i e
To show the committment of CRERXENR  RGMETESLF Sidal S R
Cisco on Unified R ol - SEHEE e 1560 pvmunmena
Communications to both | | e | rvRan: m e
Enterprise and SMB SEXENNR - BEEEEEH
sectors. MET RO RERREEE S

gt B "R |
N

RTEBRERZIESR g xAnsanrziNnn—t oA
. Copywriting B s - o R
. Artwork & Print ReDLAE - B E
Production
. TVC production
. Otoryboard development

and casting
. Media Placement Strategy

Agency's Roles
. Creative Development

Advertorial to reinforce
\the message

J

Animation & Video

W - R

Print Advertisement
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advertising and marketing

O——O Cisco Unified Communications Thematic Campaign - SMB Ad
Client
Cisco LT SR
ﬂlhlhn
CISCO

Category |
Information Technology
Campaign Title it
Cisco Unified Communication ]
Thematic Campign ﬂJ_

£ . E
Project nature v }l
Above-the-line Print Ad and ke
TVC 111

o
Tasks ' Eﬁ
To show the committment of R
Cisco on Unified
Communications to both -
Enterprise and SMB . -

sectors.
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oo R F I Tl N R
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Agency's Roles
. Creative Development

. Copywriting

. Artwork & Print
Production

. TVC production

. 9toryboard development
and casting

. Media Placement Strategy emed  BOD 963 699 w0+
ol www cisco camdgodhic'smibs
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advertising and marketing

Client
Cisco

Category
Information Technology

Campaign Title
Cisco Security AMP

Promotion Print Ad

Project nature
Above-the-line Print Ad

Tasks
Highlight the unique

Product Feature as tje
Killing Point

Agency's Roles
. Creative Development

. Copywriting

. Artwork & Print
Production

. Media Placement Strategy

Cisco Security Advanced Malware Protection Print Ad
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Cisco Advanced Malware Protection (AMP) provides continuols manitoring and
analysis across the extendad network and delivers complete protection
aoross the attack continuum: baefore, during, and after an attack
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advertising and marketing

O————0 Cisco Award Winning Celebration Ad

Client

) B - o § A BORSSRH RSN EENE B R
Cisco T HE 5k

: i * EEEmmay T
N I I I H l Il ¥ WY EWH I -!_I !I i PlIES
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\ i

CISCO. i e

FemEEE EEEa YR

Category
Information Technology

Campaign Title
Cisco Award Winning
Celebration Ad Campaign i

EIRE0 L0 48 !Hdﬂrh;ﬁ-i'ﬁ:itii
e — s gt et | RN

Project nature
Above-the-line Print Ad and
Advertorial

Tasks

To produce an advertisement
with "One Stone for Two Birds’
objective - 1t Is to celebrate

the Award Winning of Cisco
and at the same time to
celebrate twenty-eight

|.T. vendors have been
awarded with Cisco

HiEPEN UNNEAT

LITLY BT S S RN  FE O E T My
rEmiriESerpaori- o RE LA snd Nl nE
o P ) o el W o

i —= = R B £ nivs

Certifications == U iy, W77 Ll
== B T ] .
Agency's Roles S e e
1 | 4. . iy b . =K e . . - - —
' L R S N TR Py Interviewing & Advertorial Writin
. Creative Development F P40 00 L LRI B 3 e E BT ., w
. Copywriting =
| ﬁrtV:IOI’k_& i R ¢ Sl 5T e O i Creative Approach:
o _uctlon = i’ e Ll ot Stack up of filled wine glass to represent Cisco, bond with
. Media Placement Strategy ' , all its partners, share the fruitful and joyful moments
. Souvenir Sourcing & LR MEHL rowrws rema | SeSs R together.

Production

. Fulfillment Services ! _
Print Advertisement
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advertising and marketing

O e E—— O International Rectifier Corporate Branding Ad Campaign (Part 1I)
Client - » Bzl |"='i:_"_‘_3'!égl__“:.!""|-ﬁ;‘_‘; Creative AppFOEICh:
International Rectifier ractitier | Tﬂu afe-the one The product is invisible to mass public but
IFL FIWEE MAACDAIST (1LHE making its Impact is critical to our daily life. The

visual, together with the tagline, build up
associlation of the brand with its function.

Category Knowiedge 'H’aluﬁf & |
Industrial Product - Electronic -
Campaign Title

randing Advertisements
(Asia Pacific)

Project nature
Posterrs

Tasks
To develop the branding

Advertisement in Asia
Pacific. The objective is to
show how Internation
Rectifier's Power ICs enrich
People’s life.

' Povarinng & Ditier Futies Print Ad for Product Series - Lighting

AEernanong

Kactitiar

IHL FOWEE BARECISIET JJA0E

Agency's Roles
. Creative Development

. Theme and Copywriting
. Photo Retouching
. Artwork Production

YOU are the one B
maKing | B -

Performanceigiiactive ==

| LA — Powering a Datter Futurs ' Print Ad for Product Series - Computing
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advertising and marketing

O————0 EPSON Consumer and Business Printer Billboard

Client
EPSON

p— el R

.......

Category
Information Technology

Campaign Title
Launch of Consumer and
Business Printer Series

IS ETLR. EAEETe

Project nature - A ___ T =] :
: = T IR -2R2T BO11 bl -www. epson.com. hE B
Above-the-line Billboards B o Do L) e i g Ol W T T - -‘ st i R e B P P A s w‘ el CihchibL ECARISE rFR P _B
(Cross-harbour tunnel) : :
Outdoor Billboard-Consumer Series

Tasks

To introduce EPSON's
Business and Consumer
Printer Series

e - AT BAR E -] |

Agency's Roles

. Theme and Copywriting
(Chinese) selblLLLLL e

PP sl By
EEL CRED

. Casting & Photography

. Artwork Production

. Print Production EWRENERR-Z83T BB11 ﬂIli:ww.w-e-p!;un-i:‘:nurn.I'"|FI-!.
Management

- Media Placement 1 , ( Outdoor Billboard-Business Series )

i

e 1 X g B
HF BN RS 2827 BT 11

< Billboard at Entrance of Tunnel )
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advertising and marketing

——————0)

Client
121}

Category
Information Technology

Campaign Title
Launch of
IBM Netfinity Server 4000R

Project nature

Product Launch
Promotion

Tasks

To develop an ATL ad

to show th unique product
features of high capacity
but “small and thin size”
in the server market

Agency's Roles

. Creative development

. Photography

. Theme and copywriting

. Media placement
strategy and booking

IBM Netfinity Server 4000R Print Ads

{Eﬁ eliisitiesss Ll

( Half-page Centre Spread Print Ad )
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TRIFINITY

advertising and marketing

O——0O

Client
Campbell's Soup

Category
FMCG

Campaign Title
Campbell’'s Soup Souvenir

Collection Sales Promotion

Project nature
Above-the-line Print Ad

Tasks
To generate the sales of

Campbell's original series
and to illustrate Campbell's
Soup has become part of
people's daily life

Agency’'s Roles
. Creative Development

. Theme and Copywriting
. Casting & Photography
. Photo Retouching

. Artwork Production

Campbell's Soup Souvenir Collection Campaign

o
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( Promotion Print Advertisements )

T

TN T =N LT iAWY
A A T e

CEN EAWES §ERERATEE

ol 5 e D0 REE
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Joint Promotion
Print Advertisements

Creative Approach:

For those In their 30's and 40's, they grow up with
Campbell soup. Living in a Campbell can which is
furnished with Campbell accessories effectively recall the
memories of classical Campbell in old days.
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advertising and marketing

Client
Campbell's Soup

Category
FMCG

Campaign Title
Launch of "Garden Selection”™

Print Ad Series

Project nature
Above-the-line Print Ads at

Halloween and Christmas

Tasks
To stimulate sales of the

new soups at different
festivals.

Agency's Roles
. Creative Development

. Theme and Copywriting
. Casting & Photography
. Photo Retouching

. Artwork Production

Campbell's Soup Launch of "Garden Selection™ Print Ad Series
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Print Advertisement at Christmas ( Print Advertisement at Halloween )




THANK YOU

TRIFINITY
advertising & marketing




